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Across The Way Productions
Our Company

For over 10 years AtWP has been managing
and producing events and festivals
throughout Virginia and in the process has
become Southwest Virginia’'s premier event
management & production company. Not
only a business but a philosophy, AtWP
takes pride in presenting sincere, family-
friendly, quality, even magical events.

In a work of ever-increasing homogenization,

Across the Way Productions develops a
community-based staff to ensure a
community-based event. Whether it

be on the beloved FloydFest site or abroad
at other venues like Bull Run Park in
Centreville, VA, AtWP consistently produces
festivals with a feel like none other.

As independent event organizers, AtWP has
significant experience with every aspect of
event production, and our team works year
round on creating a fun, safe, engaging
environment in which to relax and enjoy
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About the Festival....
Over 50 wineries pouring from more than 350 vintages.
Main Stage concerts featuring national headlining act
Over 12 gourmet food stands
Lounge tents featuring regional musicians
Children’s area featuring puppets, music, arts and crafts

Educational seminars and workshops
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VIRGINIA M;FES TIVAL

Virginia Wine Festival

13,500 attendees in 2009
*Majority of attendees between ages 26 & 55
*High discretionary incomes
*Highly educated
eattendees hold college degree
sLoyal
* repeat attendees

50 of the most prominent Virginia Wineries,
pouring 350 of their finest selections

National Musical Acts
Over 70 Artisans and Vendors
Family Friendly Festival

Bull Run Regional Park, Special Events Center,
Centreville, VA

Saturday, September 18" and
Sunday, September 19t, 2010
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Event Brand Marketing Options

Pre-Event Promotion

» Exclusive category
Value: negotiable at all sponsorships totalling $10, 000 or more.
» Feature Sponsor Mention in all press releases within a 300 mile radius.
Value: $250
» Tagged to all radio spots
Value: $250
* Logo on all print media ads
Value: $2500
» Logo on all tickets directly targeting the buying public!
Value: $1000

Pre-Event Website Promotion - Website Statistic:
(30,000 unique visitors/month, 485,000 page views/m  onth, 4.4million hits/month)

Company Logo, link and short description on the Friends & Sponsors Page
Value: $250
» Co-Designed Side banner rotation on every page
Value: $250/month, $1800/annual
Co-Designed Full banner rotation on the home page
Value: $250/month, $2,500/annual
Co-Designed Full banner static on a particular page
Value: $250/month; $2,500/annual
Feature Story on the home page
Value: $500/month
Premium position on a particular page with link, logo and short description.
Value: $500/month
Newsletter Feature Story
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On-Site Promotion

Souvenir program AD (20,000 printed and distributed for free)
« Full page color Value: $600
» Three quarter page color Value: $450
« Half page color Value: $325
» Quarter page color Value: $250
 Eighth page color Value: $150
 Full page B&W Value: $550
» Three quarter page B&W Value: 400
» Half page B&W Value: $275
e Quarter page B&W Value: $200
« Eighth page B&W Value: $100
Stage Banner as exclusive sponsor
Value: $1,000
Banner (3’ x 6’ you provide) at event
Value: $600
PA announcements throughout event
Value: $500
Corporate Exhibit Booth  (10'x10’ space/we provide tent, table and chairs)
Value: $3,000
Right to promote company at event  (showcase product/use in festival, coupons, etc...)

Value: $1,000

Hospitality and Other Benefits:

« VIP Pass / includes, onsite parking, full hospitality, meals, drink,
onstage seating when available, festival merchandise ,tasting glasses
two bottles of premium Virginia Wines

Value: $150/person




Our Partners

“Great music, great beer and wine, great friends...what more can we say? Streamline
Timberworks is excited to be an ongoing partner with Across the Way Productions. Since
designing and erecting the Hill Holler Stage, we have not only received appreciation and

accolades; we have received some significant referrals for our design and timberframe
services. This community investment was a gift, but dollar for dollar and smile by smile,

it has given back to our company as well. Thanks ATW!”

Streamline TimberWorks
www.streamlinetimberworks.com

“FloydFest is a great organization to partner with. Our store benefits from the
community involvement and association with Across The Way Productions.”
Todd Streeby, Manager
Food Lion

“Across the Way Productions is such a talented and creative group of people.
It has been a pleasure to partner with them.”
Nora Kuper, VP Marketing
Chateau Morrisette
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Across the Way Productions can
customize an event brand marketing
package to fit any client’s needs. In
addition to the benefits listed here, all
sponsors will receive additional ‘value-
added’ promotional benefits.

We promise to do our best to find the
greatest match between the promotional
avenue and our shared target

market. The primarily non-commercial
atmosphere of the festival guarantees
that your image will never be

lost among a myriad of corporate logos.

@fuctions

For more inform

ion on Event Brand Marketing

Contact Linda DeVito at 540-745-3873 nda@Tloydies

t.com



